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C 3 no 8 uioHA 2019 ropa npongetr MexayHapoAaHbii dopym BuaHeca u
Bnactm «Hepnena Poccumnckoro Putenna», macwtabHoe oTpacneBoe meponpuatue
B cchepe po3HMYHOW TOProBnM c yyactvem GusHeca u rocygapctsa. MeponpusaTtue,
Ha KOTOpOM (hOPMUPYIOTCA OCHOBHbIE HanpaBneHusl pas3BuTust cdepbl PO3HUYHON
TOProBnu, onpeaensitoTca NoAxoAdbl rocyaapcTsa K pasBUTUIO COBPEMEHHOro 1
LUMBUIIN30BAHHOrO pblHKA pUTenna, pewawTcs npobrnemsl oTpacsu.

OpraHusatopamu Hegenu Puteina ABMAOTCA MwuHucTepcTeo
npomMbilNeHHoCcT U Toproenu Poccuitickon Pepepauun u Poccuitckana accoumauvsa
3KCNEepTOB pbiHKa puTenna.

Hepensa Poccuitickoro PuTteina npongeT yxe B MATbIA pas ¢ OXWA3EMbIM
konu4yecTBOM yyacTHUkoB Gonee 7 000 uenosek. B 2015 roay nepsas Hepens
Puteiina cobpana 6onee 3 000 y4actHukos, B 2016 rogy - 4000, 8 2017 roay -
6onee 5 000, B 2018 rogy — 6onee 6 000 4yenosek.

YyactHukamu copyma aBnswTcs npeacrasutenu lpasutenbctea Poccun u
denepanbHbiX OpraHoB BRacTW, TOCYBAPCTBEHHbIX oOpraHos noTtpebuTtensckoro
pbiHka cybvektoB Poccuiickoin  Pepepauuy, Beayiine  degepasibHbie
pervoHanbHble pUTelnepbl, KpynHeulwne poOCCUUACKME U MeXAyHapoaHbie
opraHusauuy NocTaBLWMUKOB U Apyrue y4acTHUKW noTpebutensckoro peiHka Poccun,

B nporpamme HPP 2019:

e Bonbwas KOH®EPEHUUOHHAA MPOFPAMMA, Brkntovatowlas KOHrpeccsl
(AnkoronbHbl, MacHo#, MonoyHblA, XnebHbin), koHdepeHUUN No
mapkeTuHry, HR, IT, kommepueckoi nonutuke, CTM n gp.;

e BuictaBka RETAIL WEEK EXPO gemoHcTpupyeTt nepefosble pa3paboTku u
TexHonoruu B cchepe putenna;

o LIEHTP 3AKYMOK CETEU™ - npsMbie UHOUBUAYANbHbIE NEPErOBOPbLI O
nocTaBKax ¢ yHacTuem npeacrasutenein cnyxb 3akynok (peaepanbHbIX v
pervoHanbHbIX PO3HUYHBIX CETEN) U NOCTABLUMKOB NOTpebnpoayKkuuu;

e Bcepoccuickuin konkypc Munnpomtopra Poccun « TOPIOBNAR POCCUN» Ha
nydwve peleHus u naen, peanvsyemsie pasHbiMU TOProebiIMKU hopMaTamm;

e [podeccuoHanbHblh oTpacneBol koHkypc RETAIL WEEK AWARDS;

e TOP RETAIL MANAGERS — nepBbliA POCCUIACKUI PEATUHT TON-MEHEAXEepPoB
B puteinne; T

o WHHoBaLmoHHble PUTEWUN TYPBI;

e KYBOK HEOENU POCCUNCKOIO PUTEWNIIA MO MUHU-OYTEONY ¢
yyacTuem CoTpyAHUKOB POCCUINCKON PO3HMLbI U YNEHOB UX CEMEWN.
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IIpecec-penus

I'1apHas Tema «Heaeaun Poceniickoro Puteiinia 2019» — 3¢ G eKTHBHOCTL H
HOBbI€ TOYKH pocTa

V MexnayHaponHbii opym OusHeca u Bnactu «Hemensa Poccuiickoro
Pureiina 2019» (manee — @opym), opraHu3oBaHHbIH MMHHUCTEPCTBOM
MPOMBILUIEHHOCTH M ToproBad Poccmiickoit  ®denepaunu u  Poccuiickon
accolualpei sxcriepToB pbiHka puteiina (PADPP), npoiiner 3-8 mrons 2019 rona
B Mockage, B Llentpe Mexaynapoaunoit Toprosnu (MockBa, KpacHonpecHeHckas
Hab., 12).

Hepnens Poccuiickoro Putefina — 3To Beaywas KOMMYHHUKaUMOHHas
oTpacseBas IJIOLIAAKa, KoTopas cobepeT B 3ToM roxy 6osiee 6000 BrnanenbLeB U
TOM-MEHEeIKEPOB KPYMHEHIINX PO3HUYHBIX KomNauuit Poccun, npencraBurenci
IIpaButensctBa Poccuiickoii ®denepanuy, perMoHajbHBIX OpPraHOB BJIACTH, TIE
YUaCTHHUKM BCECTOPOHHE 00CYXAAIOT U pelialoT KIIOUEBbie BOMTPOCH TOPrOBIIH.

I'naBHo#t Temoit popyma O6yner «O¢phHeKTUBHOCTb B pUTEMiE: HOBBIE TOUKU
poctay. Poccuiickue W MUpOBBIE DJKCIEPTHl paccKaXyT Ha ¢opyMe 00
ONTUMM3AIMY OU3HEC-MPOLECCOB K Pa3BUTHM KOMIIETEHIWN COTPYAHMKOB,
peanpHOH Ooppbe ¢ MOTepsSIMHM W HapallMBaHWU KIUEHTCKOH ©a3pl, TOUHOM
HIPOrHO3MPOBAHUU MPOJAX U MHOTOM APYTOM.

I'octn dopyma u3 nepBrIX pyK y3HaOT O OabkalIIUX MiaHaX MUHHCTEPCTB
U BEIOMCTB B chepe TOProBIH, O MNOCJIEAHUX 3aKOHOJATENLHBIX WHHLIMATHBAX,
MO3HAaKOMATCS ¢ HOBEHIUMMM AQHAJIUTHYECKUMHU MCCJIEAOBAHUIMH, JIy4lIUMU
POCCUIHCKUMHM M MUPOBBIMHU ITPAKTUKaMH I10 MOBBILIEHHUIO 3P (HEKTUBHOCTH pabOThI
PO3HMYHBIX KOMMAHHUI, B IUCKYCCUSAX CMOTYT OOCYIUThL OONEBBIE TOUKH CBOETO
Ou3Heca.

Briepssie B pamkax ®opyma npoiiayt Mostounsiii, MscHOM, AJIKOroJIbHBIH
u XneOHblf KOHrpecchl. OTH HOBBIE IUCKYCCHOHHBIE (GopMaThl OOBEIUHAT
PHTENIEPOB U NPOU3BOAUTENEH ISl KOHCTPYKTUBHOTO IUAJIOra.

Bo Bropoif pa3 B pamkxax @opyma mnpoiizer koHkypc MuHHcTepcTBa
NPOMBIIIJIEHHOCTH M ToproeBau  Poccuiickor ®epepaunn «TOPT'OBJIA
POCCHM», uenpio KOTOpPOro SBJsIETCS BBISIBJIEHHE M IporaraHia JIyYUIHX
NPaKTUK U 00BEKTOB PErMOHAIEHOTO puTeiiyna. HanoMHUM, YTO B MPOILIOM FOXY
OblJ1 OTMEYEH aKTUBHBIM HHTepec OM3Heca K yYacTHIO B KOHKYpCe — OpraHH3aToOpbI
MOJIY4HJIU COTHU 3asIBOK.

Kpowme Toro, B aenoBoit nporpamme dopyma:




° Bonrinas KOHO®EPEHIIMOHHAS ITPOI'PAMMA, Brirouaromas
Bonee 80 MepomnpusiTiil (KoH(pEepeHLIHY, KOHIPecChl, KPYTble CTOJIbI, ITaHebHbIe
IUCKYCCHH, MacTep-KJIacchl U Jp.)

L MacmitabHass BeicTaBka RETAIL WEEK EXPO, kotopas
JeMOHCTPHPYET TMepeJoBble pa3paboTKH MU MHHOBALIMOHHBIE TEXHOJOTHU B chepe
pHTeiina; |‘|

o IIEHTP 3AKYIIOK CETEM - npsMble WHIMBUAyabHbIE
NEepPEeroBopel 0 IOCTaBKax C Y4YacTHEM TMpeJcTaBUTes el CiIyKO 3aKyIok
(benepasipHbiX ¥ perHOHAJIBHBIX POBHUYHBIX CeTelf) U  MOCTaBIIMKOB
NOTpeOUTENBCKUX TOBAPOB,;

e IIpopeccuonanbuelit  otpacneBoit koHkype RETAIL WEEK
AWARDS (10 HoMuUHaLMi1);

o Ilepconanenbiit  peditunr TOP RETAIL MANAGERS —
€IMHCTBEHHBIH PEUTUHT TOII-MEeHEIKEPOB B pUTEIAIE;

. WunoBamponusie PUTEUJL TYPBI B xpymueiimue u HauGonee
TE€XHOIOTHYHbIE POSHUUYHBIC U JIOTUCTUUECKUE KOMITAaHUM

. KYBOK HEJEJHU POCCUHMCKOI'O PUTEHJIA IO MUHHU-
DPYTBOJY ¢ yuacTueM COTPYIHUKOB POCCUMCKOM PO3HULBI U YJIEHOB KX CEMEM.

B Hactosimiee BpeMst GopMupyercs nenoBas nporpamma. Jupekuust hbopyma
[pUIJamaeT NapTHEPeB Ul BCECTOPOHHEr0 pacCMOTPEHMs BaXKHEHIIUX BOMPOCOB
OTPacieBoro pa3BUTUA. [IpeyioKEeHMsI MO BHECEHHIO HOBBIX TEM B JEJOBYIO
IIOBECTKY QopyMa NpuHUMaroTces mo retailweekraerr.ru.

Crnenute 3a 0OHOBIEHMAMM Ha opuuHanbHOM calite Hezxenu poccuiickoro
puteina-2019: wwi.retailweek.ru.




